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1952 SURVEY OF CONSUMER FINANCES
PART II. Purchases of Durable Goods and Houses in 1951 and Buying Plans for 1952
 x
Consumers continued to purchase automobiles,
other durable goods, and houses at very high rates
in 1951. For the first time in the postwar period,
however, there was no increase in such purchasers
over the preceding year. While numbers of con-
sumers acquiring major household items and
houses were as large as in 1950, approximately one
million fewer purchased automobiles. The decline
in buying of automobiles occurred primarily in
the new car market. The number of used car
purchasers remained about as high in 1951 as in
1950. These findings, together with other survey
information on purchases and ownership by various
groups, throw light upon the underlying trends in
markets for durable goods.
At the end of World War II, consumer stocks
of durable goods and houses were low in both
quantity and quality, especially in relation to con-
sumer incomes and liquid asset holdings. High
rates of production during the postwar period have
permitted consumers to build up their stocks to a
point where the most urgent demands are now
satisfied. By early 1951 automobiles were owned
by 32 million spending units, about 60 per cent of
all spending units. Television sets, which have
been produced in volume for only about four years,
were owned by nearly 16 million spending units—
30 per cent of the total number. About 23 million
nonfarm families owned their own homes.
In 1951, as compared with preceding postwar
years, consumer demand for durable goods gen-
erally was directed more toward improving the
1 This is the second in a series of articles presenting the
results of the Board of Governors' 1952 Survey of Consumer
Finances. The first article in the series, covering the general
financial position, expectations, and investment preferences
of consumers, appeared in the July BULLETIN. A final
article analyzing the distribution of incomes and the asset
holdings of consumers will appear in a subsequent issue of
the BULLETIN. Discussion of the sampling procedure and
limitations of the survey is given in a technical note to the
first article.
The present article was prepared by Tynan Smith and
John Frechtling of the Consumer Credit and Finances Section
of the Board's Division of Research and Statistics. A close
working relationship is maintained with the staff of the
Survey Research Center at all stages of the work and this
analysis has had the benefit of suggestions from the Center's
staff, particularly John B. Lansing, James N. Morgan, and
Kent Winter.
quality than increasing the size of stocks. This
situation was clearly evident in the case of auto-
mobiles. The proportion of consumer spending
units owning automobiles did not increase in
1951 following steady increases in the preceding
years covered by the surveys. However, purchases
of more than 4 million new cars and scrappage of
a larger number of old ones reduced the average
age of cars considerably. By early 1952 the pro-
portion of automobiles three years old or less was
larger than it was before World War II. There
were no cars between 7 and 10 years of age at the
beginning of this year while the proportion of cars
10 years old or more was larger than prewar. The
oldest cars (10 years or more) therefore may be
expected to decline in relation to the total number
in use.
Consumers are now purchasing new models of
household appliances to replace postwar as well
as prewar acquisitions, and are continuing to en-
large their stocks of new types of appliances such
as television sets, clothes dryers, and dishwashers.
For a standard item such as mechanical refrig-
erators, ownership appears to have been quite gen-
eral in early 1952 and more than two-thirds of those
owned were postwar models. For a new item, like
a television set, ownership is still far from general,
despite substantial purchases.
While the number of families owning homes
increased about half a million in 1951, the pro-
portion of families owning homes changed little
because of the increase in the total number of fami-
lies. Postwar expansion of home ownership has
been substantial as a result of postponed demand
during the war, a high rate of family formation,
high levels of income, and large accumulations of
liquid assets. Ample supplies of mortgage money,
and especially the favorable terms available to
veterans, have also been of considerable importance
in the postwar housing market. The stimulus of
special credit terms for veterans appears to continue
to be of importance on the basis of plans to pur-
chase houses in 1952.
In early 1952 the proportion of spending units
planning to buy automobiles during the coming
AUGUST 1952 861
Federal Reserve Bulletin: August 19521952 SURVEY OF CONSUMER FINANCES
year was slightly larger than in early 1951. Plans
to buy houses were about the same, and plans to
buy furniture and major household appliances were
somewhat less frequent than a year earlier. These
buying plans indicate that consumer demand in
1952, as in 1951, is less strong than in previous
postwar years. This is consistent with the high
quality and large stocks of durable goods and
houses in the hands of consumers. To some ex-
tent it may reflect also consumer reaction to in-
creased taxes and higher prices of other consumer
goods. Most consumers thought that the coming
year would be a bad time to buy durable goods be-
cause they expected high prices to prevail.
AUTOMOBILES
Purchases in 1951. In the population represented
by the survey, the number of consumer spending
units purchasing automobiles declined in 1951 for
the first time in the postwar period. The number
of purchasers of new and used cars fell to about
11.6 million from the 1950 level of 12.7 million.
TABLE 1






































































































































































































































































































1 Planned purchases for year 1952 and actual purchases during 1951 were ascertained from interviews made during January-early
March 1952. Similar information for previous years was obtained by surveys made early in 1951, 1950, and 1949. Planned purchases
for a given year are based on reports of spending units that said they definitely or probably would buy during year and on a few reports
that purchases had been made in given year prior to interview. For automobiles and houses, reports generally indicated whether a new
or used model would be purchased; cases where consumers were undecided on this point are distributed equally between the two categories.
2 Refers to total expenditure before deduction of value of trade-ins or existing assets sold.
3 In the case of automobiles, figures in this column represent the proportion of all spending units that bought cars during the given
year and still owned them at the time of interview.
Data on expenditure for automobiles refer (1) only to the most recent car purchase during the given year in the case of spending units
that bought more than one car but owned only one at the time of interview and (2) only to the more expensive car purchase during the
given year in the case of spending units that bought more than one car and owned two or more at the time of interview.
4 Refers to nonfarm houses and percentage of nonfarm spending units only. Farm operators are excluded from housing figures inas-
much as their purchases of housing are usually incidental to their purchases of farm land.
5 Data concerning plans to buy houses in 1950, 1951, and 1952 are not completely comparable with earlier data because of changes in
coding procedures which tended to reduce somewhat the proportions of prospective buyers relative to earlier years. Nevertheless, a larger
proportion of spending units appear to have been probable or definite buyers in 1950 than in 1949 and a smaller proportion in 1951 than
in 1950.
6 Includes both new and used automobiles.
7 Data not available.
8 Changes in coding procedures in the 1950, 1951, and 1952 surveys somewhat reduced the percentage of spending units in the "will
probably buy" category. This italicized line gives adjusted data for 1950 which are comparable with the 1949 data.
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The decrease was almost entirely among new car used cars was about as large in 1951 as in 1950 (see
buyers. The number of spending units that bought Table 1).
TABLE 2
ACTUAL PURCHASERS OF CONSUMER DURABLE GOODS WITHIN VARIOUS GROUPS





















































































































































































































1 No cases reported or less than one-half of 1 per cent.
? Includes spending units headed Ly retired and unemployed persons and by students, housewives, and persons whose occupations
were not ascertained.
TABLE 3
PRICE PAID AND NET OUTLAY BY AUTOMOBILE PURCHASERS

























































































































1 Net outlay is price of car less amount received on any trade-in or from the sale of a previously owned car.
2 No cases reported or less than one-half of 1 per cent.
3 Median and average net outlays for new cars in 1949 were $1,510 and $1,480, respectively.
4 Median and average net outlays for used cars in 1949 were $470 and $580, respectively.
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There appears to have been some decline from
1950 in the proportions of spending units in most
income groups that bought new automobiles.
Among spending units with incomes of $5,000 or
more, a group which has accounted for approxi-
mately half of the new car purchases in recent years,
a smaller proportion purchased new automobiles in
1951 than in 1950. On the other hand, the pro-
portion of spending units in this group purchasing
used cars increased slightly in 1951 (see Table 2).
This suggests that some consumers in the upper
income group who might otherwise have purchased
a new automobile actually purchased a used auto-
mobile because of comparative price considerations.
The proportion of spending units in the income
group below $5,000 that bought used automobiles
fell slightly in 1951 as compared with 1950.
Prices paid for both new and used automobiles
were higher in 1951 than in 1950, according to
the survey. The median (.middlemost) price
paid by new car buyers increased approximately
$100 while the median price for used cars increased
by a smaller amount. Among new car buyers the
proportion that paid $2,500 or more rose from 3
in 10 in 1950 to 4 in 10 in 1951. The proportion
of used car buyers paying $1,000 or more also
tended to be greater in 1951 than in 1950 (see
Table 3).
The frequency of buyers who either traded in
or sold a car has been much higher among new
than among used car buyers during the postwar
period (see Table 4). In 1951 about 80 per cent
of the new car buyers and about 60 per cent of
the used car buyers disposed of a car through
trade-in or sale.
Average net outlay for new cars declined from
TABLE 4
TRADE-INS AND SALES IN CONNECTION WITH AUTOMOBILE
PURCHASES






Not ascertained. . .
All cases







































































1950 to 1951 despite an increase in average price.
2
This change was due primarily to the increased
importance of trade-ins in the 1951 automobile
market and to the fact that a larger proportion of
trade-ins were late model cars. About 4 in 10 new
car buyers in 1951 made net outlays of less than
$1,300 as compared with 3 in 10 in 1950 (see Table
3). The average net outlay of used car buyers re-
mained virtually unchanged from 1950 to 1951.
2 Net outlay is the purchase price less the value of the
trade-in or amount received from the sale of a car previously
owned.
TABLE 5
METHOD OF FINANCING AUTOMOBILES, FURNTTURF. AND
MAJOR HOUSEHOLD APPLIANCES, AND HOUSES




Full cash (including trade-in allow-
ances)






Full cash (including trade-in allow-
ances)






Full cash (including trade-in allow-
ances)





Furniture and major household appli-
ances :
Full cash (including trade-in allow-
ances)





























































































1 No cases reported or less than one-half of 1 per cent.
r Revised.
1 Includes both new and used automobiles.
2 No cases reported or less than one-half of 1 per cent.
•'Includes both new and existing nonfarm houses.
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Survey findings indicate little change between
1950 and 1951 in the proportion of car buyers that
used instalment or other credit in financing their
purchases. In both years, slightly less than 5 in 10
new car purchasers and about 6 in 10 used car pur-
chasers made use of credit (see Table 5). There
was, however, some decline from 1950 to 1951 in
the proportion of the purchase price borrowed by
those who bought on credit. This change doubt-
less reflected to some extent the influence of Gov-
ernment regulation of instalment credit terms.
Regulation was in effect throughout 1951 but only
in the last few months of 1950. Another factor
tending to reduce the proportion borrowed was the
decline in average net outlay on new cars.
The frequency with which credit is used to
finance purchases of automobiles is affected by sev-
eral interrelated factors, the more important of
which are the income of the purchaser, his liquid
asset holdings, the price of the car, and the net out-
lay. Most purchasers of high priced new auto-
mobiles have large incomes and substantial liquid
asset holdings, and trade in their cars frequently.
With a relatively small net outlay and adequate
financial resources, such purchasers use credit infre-
quently. At the other extreme, purchasers of low
priced used automobiles are often persons with
small, and perhaps irregular, incomes, and little or
no liquid assets. The unfavorable financial position
of these buyers and the undesirability of low priced
used cars as collateral limit the availability of credit.
The most frequent use of credit is by purchasers
of high priced used cars. These buyers are largely
in the middle income group, and their frequent use
of credit reflects their moderate liquid asset holdings
and favorable income position. Automobile buyers
in this group generally have a relatively large net
outlay since they tend to hold cars longer than
buyers in the upper income group. Among these
spending units, however, variations in liquid asset
holdings and net outlay play an important part in
determining the use of credit.
Probably the most important factor in determin-
ing the use of credit for financing an automobile
purchase is the amount of liquid asset holdings.
Most purchases of automobiles involve a large ex-
penditure which cannot be financed out of current
income. Consequently, purchasers at any income
level are likely to have to borrow if they do not
have liquid assets upon which to draw. The survey
shows that in 1951 automobile purchasers with
liquid asset holdings of less than $500 at the be-
ginning of the year used credit in about 6 in 10
cases while those with liquid asset holdings of
$2,000 or more used credit in only about 1 in 10
cases.
Net outlay is probably more significant than pur-
chase price in determining the use of credit since it
is this net amount which purchasers have to provide
from income and liquid assets or credit. Among
purchasers of used cars in 1951, credit was used
much more frequently when the net outlay was
large than when it was small. The difference was
less marked among purchasers of new cars.
Ownership. The proportion of spending units
owning cars in early 1952 was not significantly dif-
ferent from the 60 per cent reported in early 1951.
During the previous two years, survey data had in-
dicated an annual increase in automobile ownership
of nearly 10 per cent. The small increase in car
ownership in 1951 indicates that purchases of new
automobiles were largely offset by scrapping of
older cars.
The age distribution of automobiles changed
substantially between 1951 and 1952. Cars more
than seven years old accounted for 36 per cent of all
cars owned early this year as compared with 47 per
cent in early 1951 (see Table 6). The proportion
of cars no more than three years old increased,
notwithstanding a slight decline in the proportion
of cars one year old. This slight decline reflected
the falling off in sales of new cars in 1951 as com-
pared with a year earlier.
By early 1952, the proportion of automobiles
three years old or less owned by urban families was
larger than in 1941 (see Table 7). The proportion
TABLE 6
AGE OF AUTOMOBILES OWNED WITHIN POPULATION COVERED
BY SURVEY
[Percentage distribution of automobiles]
Age of automobile
 l
3 years or less
1 year or less
2 to 3 years
More than 3 years
4 to 7 years



























1 Automobiles owned at time of interview in January-March
1952 were classified for age as follows: 1 year or less—1951 and 1952
models; 2 to 3 years—1949 and 1950 models; 4 to 7 years—1946,
1947, and 1948 models; more than 7 years—1945 models and earlier.
Ages of automobiles at time of previous surveys were similarly
computed.
2 No cases because of cessation of production in war period.
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of cars more than seven years old was twice as
large in early 1952 as in 1941, and in 1952 all in
this age group were more than 10 years old. The
relatively large number of very old automobiles
in early 1952 is the heritage of the wartime stop-
page of car production. Within another few years
most of these old cars will be scrapped and the
age distribution may be expected to approach closer
to the prewar pattern.
TABLE 7
AGE OF AUTOMOBILE OWNED BY URBAN FAMILIES
 1
[Percentage distribution of newest cars owned]
TABLE 8
AUTOMOBILE OWNERSHIP WITHIN REGIONAL INCOME GROUPS
 1
[Percentage distribution of spending units]
Age of automobile
3 years or less
1 year or less
2 to 3 years
More than 3 years
4 to 7 years










































1 For derivation of age of automobiles from model year informa-
tion, see note 1, Table 6. Data in this table are based on the
newest automobile owned by each family. For discussion of 1941
data, see Supplementary Table 1, note 1, p. 876.
Regional information on automobile ownership
was obtained for the first time in the 1952 survey.
3
The frequency of car ownership in early 1952 was
much lower in the Northeastern part of the country
than in other regions at all levels of income (see
Table 8). In this area the population is concen-
trated in large cities and metropolitan areas served
by well-established systems of public transportation,
and so the ownership of an automobile is less nec-
essary than in other regions. Furthermore, the
congested streets and highways of densely populated
areas limit the advantages and increase the cost
of automobile ownership.
Planned purchases. A somewhat larger propor-
tion of the spending units expressed fairly definite
plans to buy automobiles in 1952 than in 1951 (see
Table 1). The increase occurred primarily among
spending units planning to buy used cars. If spend-
ing units that were thinking of buying a car in
the coming year but were still undecided are in-
cluded, there appears to have been little difference
between the 1951 and the 1952 level of buying plans.
Consumers planning in early 1952 to buy new
cars expected to pay more than those having simi-
3 The sample design of the survey has been gradually
altered over the past four years to permit a limited number













































































































































lar plans in early 1951. The median price expected
for 1952 purchases was $2,300, more than $300
above that in 1951 (see Table 1). Those planning
to buy used cars in 1952 expected to pay about the
same as in 1951.
Nearly 80 per cent of the consumer spending
units that had fairly definite plans to buy in 1952
already owned automobiles. More than 8 in 10
of those planning to buy a new automobile al-
ready owned a car while 7 in 10 of those planning
to buy a used automobile owned a car. The pro-
portion of prospective used car buyers that already
owned cars was substantially greater than in pre-
vious postwar years, and most of this group had
prewar models. The importance of frequent
trade-ins to the new car market is indicated by the
finding that more than half of the prospective buyers
of new automobiles owned cars less than three
years old.
Changes in consumer incomes and prices since
early 1952 and the suspension of Government regu-
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lation of consumer instalment credit may already
have altered consumers' dispositions to buy. An-
other development that may affect the automobile
market is the recent work stoppage in the steel
industry, which has curtailed the availability of
steel for automobile production.
Some indication of longer run demand for auto-
mobiles may be obtained from the fact that, early
in 1952, 14 per cent of all consumer spending units
expressed definite or tentative intentions to buy an
automobile in 1953. This was approximately the
same proportion of spending units that expressed
an intention to purchase a car in 1952, although
plans expressed for the later year of necessity are
more tentative.
Continuation of the upward trend in the propor-
tion of trade-ins is suggested by the finding that
spending units already owning cars constituted a
somewhat larger proportion of prospective buyers
in 1953 than in 1952.
FURNITURE AND MAJOR HOUSEHOLD APPLIANCES
Purchases in 1951. According to the survey, con-
sumers purchased furniture and major household
appliances about as frequently in 1951 as in 1950
(see Table 1). The median expenditure by pur-
chasers of these goods was also about the same as in
the previous year. There was a decline in the num-
ber of spending units purchasing refrigerators and
an increase in the number purchasing furniture (see
Table 9). Purchases of television sets, washing
machines, and radios were reported with about the
same frequency in 1951 as in the previous year. A
substantial increase in the number of spending units
reporting purchases of "other electrical appliances"
probably reflected the strong growth trend of newer
appliances such as dishwashers, dryers, air condi-
tioners, and dehumidifiers.
The distribution of purchasers of furniture and
major household appliances among income, age, and
occupational groups was similar in 1951 to that
of 1950 (see Tables 10 and 11). As in previous
years, purchasers of major household durables, ex-
cept radios, were relatively more frequent in the
upper than in the lower income groups.
Family status is an important element in the de-
mand for most household durable goods. Young
married people (under 45 years of age) bought all
types of major household appliances and furniture
relatively more frequently than did other groups in
1951, as in the previous year (see Table 12). Those
without children were the most frequent purchasers
of basic household items such as furniture, re-
frigerators, and stoves, while those with children
TABLE 9








Percentage of spending units
Estimated number of spending units (in millions) .
Median expenditure
Radio:
Percentage of spending units
Estimated number of spending units (in millions).
Median expenditure
Television set:
Percentage of spending units




Percentage of spending units
Estimated number of spending units (in millions).
Median expenditure
Washing machine:
Percentage of spending units





























































































1 Planned purchases in 1952 and actual purchases in 1951 were ascertained from interviews made during January-early March 1952.
Similar information for previous years was obtained by surveys made early in the respective years. In each case, the percentage of spend-
ing units expecting to buy includes those who had purchased in the given year prior to being interviewed, those who said they definitely
would buy, and those who said they probably would buy.
2 Includes home freezers.
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TABLE 10
INCOMES OF ACTUAL AND PROSPECTIVE PURCHASERS OF CONSUMER DURABLE GOODS











































































































































































































































































































































































































1 Includes those who had purchased in given year prior to interview, those who said they definitely would buy, and those who said
they probably would buy. Number of cases sharply reduced in 1951 by omission of one-half of nonfarm sample. Because of small num-
ber of cases, the income distribution of prospective automobile purchasers in 1951 should be used with caution.
2 Includes both new and used automobiles.
3 Includes television sets.
4 Data not available.
5 No cases reported or less than one-half of 1 per cent.
NOTE.—Distribution of prospective purchasers in 1952 and actual purchasers in 1951 are related to distribution of income in 1951.
Data for earlier years are similarly related. Table therefore reflects shifts in distribution of both purchasers and income.
were the most frequent purchasers of washing
machines.
Instalment credit appears to have been used to
about the same extent for the purchase of furni-
ture and major household appliances in 1951 as in
1950. Approximately 4 in 10 purchasers used in-
stalment credit to finance the purchase of all items
bought, while another 1 in 10 bought some items
for cash and some on instalment.
In 1951, as in prior years, the use of instalment
credit for the purchase of household durable goods
was more frequent among lower than among higher
income groups. Only 4 in 10 of the purchasers
having incomes of less than $3,000 paid cash for all
such items, as compared with 8 in 10 of those with
incomes of $7,500 or more (see Table 13).
The use of instalment credit to acquire household
durable goods was also related to the amount of
liquid asset holdings at the beginning of 1951 and
the size of the net expenditure. As liquid asset
holdings increased, the proportion of purchasers
using instalment credit declined, probably because
purchasers preferred to draw upon their liquid as-
sets rather than to pay credit charges. Instalment
FEDERAL RESERVE BULLETIN
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TABLE 11
AGE AND OCCUPATION OF ACTUAL PURCHASERS OF CONSUMER DURABLE GOODS
[Percentage distribution of spending units]
Group characteristic



















































































































































































































































1 No cases reported or less than one-half of 1 per cent.
2 Includes spending units headed by retired and unemployed persons and by students, housewives, and persons whose occupations
were not ascertained.
TABLE 12
EFFECT OF FAMILY STATUS ON PURCHASES OF HOUSES AND SELECTED DURABLE GOODS
[Purchasers as percentage of all spending units within groups]
Family status of spending unit
Single person:
Age 18-44
Age 45 and over ....
Married:
4
Age 18-44, no children under 18
Age 18-44, 1-2 children under 18
Age 18-44, 3 or more children under 18
Age 45 or over, no children under 18




































































































































1 Nonfarm house purchasers as a percentage of nonfarm spending units.
2 Includes home freezers.
3 No cases reported or less than one-half of 1 per cent.
* Age refers to head of spending unit.
credit was used proportionately less when the net
expenditure amounted to less than f 100 or to $1,000
or more than when it was between these amounts.
Very large purchases were most frequently made by
the higher income groups that did not find it neces-
sary to use instalment credit to the same extent as
the lower income groups.
The role played by instalment credit differed
among items. The proportion of purchasers using
credit varied from 51 per cent for furniture to 43
per cent for refrigerators (see Table 14). The
latter was the only major household durable to show
a decline in the proportion of credit purchasers in
1951. For purchases of all types of household
durable goods on credit, down payments tended to
be a larger proportion of the purchase price than
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TABLE 13
METHOD OF FINANCING FURNITURE AND MAJOR HOUSEHOLD APPLIANCES
[Percentage distribution of spending units within income groups]
Method of financing
Cash for all items
Instalment credit for all items...










































































































































1 Includes cases for which information concerning items purchased and method of financing was not ascertained. These cases account
for about one-half of 1 per cent of all cases.
TABLE 14
PERCENTAGE OF PURCHASERS OF FURNITURE AND SPECIFIED
































1 Purchasers that bought two items of the same type, one for
credit and one for cash, were classified as credit purchasers.
2 Data not available.
in 1950 when credit terms were not subject to Gov-
ernment regulation through most of the year.
Ownership of television sets and refrigerators.
Heavy postwar buying of major household durable
goods has substantially increased the quantity and
quality of consumer stocks. Some items, such as
radios, washing machines, and refrigerators, have
already undergone a period of rapid expansion and
have now become almost standard household items,
while others, such as television sets, dishwashers,
and clothes dryers, are relatively new products
which are still subject to strong growth trends.
The survey this year obtained information on the
distribution of ownership of two major household
appliances, television sets and refrigerators, the
former representing a new product and the latter a
well-established product.
Ownership of television sets increased rapidly
after volume production was first attained in 1949
and by early 1952 about one-third of the spending
units had acquired sets. Since most television
stations are located in large cities, ownership of
receiving sets is more frequent in urban areas.
About half of all spending units in metropolitan
areas owned television sets early in 1952 as com-
pared with about one-fourth of those in smaller
cities and less than one-tenth of those in the open
country (see Table 15).
The level of consumer income also afiects televi-
sion set ownership. At the beginning of this year
about 1 in 10 spending units with incomes of less
than $2,000 owned sets. This proportion ranged
upward to nearly 6 in 10 of the spending units with
incomes of $7,500 or more (see Table 15).
When classified by family status, the highest
frequency of television set ownership (4 in 10) was
among spending units consisting of married per-
TABLE 15
OWNERSHIP OF TELEVISION SETS, EARLY 1952
[Percentage distribution of spending units within groups]
Group characteristic
All spending units. . .









Place of residence of
spending unit:
Metropolitan area. . .
City, 50,000 or more.
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sons with children. Television appears to have
a special appeal to spending units headed by skilled
and semiskilled workers. About 4 in 10 of this
group owned television sets, as large a proportion
as among spending units headed by self-employed
and managerial employees with a higher level of
income.
Ownership of mechanical refrigerators was re-
ported by nearly 7 in 10 spending units in early
1952. An even larger proportion had the use of
mechanical refrigeration equipment because many
apartment houses and rental dwellings include
refrigerators as part of the rented property.
Nearly 9 in 10 spending units with incomes of
$4,000 or more owned refrigerators (see Table 16).
The proportion was somewhat smaller among the
lower income groups, but it was 5 in 10 even among
spending units with incomes below $3,000.
TABLE 16
OWNERSHIP OF REFRIGERATORS WITHIN INCOME GROUPS
 1



















































































1 Ownership as determined at time of interview in early 1952
related to 1951 income.
2 No cases reported or less than one-half of 1 per cent.
Renters as well as home owners frequently have
their own refrigerators. About 9 in 10 nonfarm
home owners had refrigerators at the beginning
of 1952 compared with nearly 6 in 10 renters. This
would indicate that refrigerators are not provided in
many rented dwellings. Farm owners reported
owning a refrigerator in about 8 in 10 cases, and
farm tenants in about 5 in 10 cases. The lower fre-
quency of refrigerator ownership among farm
owners than among owners of nonfarm homes re-
flects the lag in acquisition of major household ap-
pliances by farm families. Electrification has
come only recently in many farming areas and has
yet to reach 15 per cent of the farms. The lower
frequency of ownership among farm tenants com-
pared with farm owners is probably attributable
to their lower level of income.
Ownership of refrigerators is somewhat more
frequent among spending units in the North Central
and Western regions than in other parts of the
country. In these two regions, about three-fourths
of the spending units owned refrigerators as com-
pared with about two-thirds in the Northeastern and
Southern regions. In the Northeast, rental of
dwellings equipped with refrigerators is probably
more common than in other regions. In general,
somewhat newer refrigerators were owned by
spending units in the Southern region than in other
regions. This suggests that refrigerator ownership
has developed more recently in this area than in
other parts of the country.
A large proportion of the refrigerators owned by
spending units early in 1952 were recent models.
About 6 in 10 were postwar models and about 3 in
10 were less than three years old. There was little
variation with income in the age of refrigerators
owned.
The purchase of used refrigerators appears to
play a small, but significant, role in the refrigerator
market. Somewhat more than 1 in 10 of the owners
in early 1952 had purchased used refrigerators.
As would be expected, this proportion was some-
what larger among the lower income groups, and
reached about one-fourth in the case of spending
units with incomes below $3,000. It should be
remembered in this connection that used refrigera-
tors are frequently included with the sale of houses.
Buying plans for 1952. In early 1952, consumers
expressed intentions to purchase furniture and ma-
jor household appliances during the coming year
somewhat less frequently than they had a year
earlier (see Table 1). Consumers' buying plans for
1952 as expressed at the beginning of the year were
based upon their outlook and expectations at that
time. In interpreting such plans, therefore, it should
be remembered that a majority of consumers
thought that 1952 would be a bad time to buy cars
and major durable goods because prices were too
high. Numerous price reductions on household
appliances and the suspension of Government regu-
lation of instalment credit terms have occurred
since the survey was made and have probably al-
ready altered the situation in the direction of
strengthening consumer demand for durable goods.
Other developments during 1952, such as labor dis-
putes or an important change in the internaronal
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situation, could further alter the demand for con-
sumer durable goods.
The decline in prospective demand for furniture
and major household appliances as reported early
in 1952 appears to reflect largely a decline in plans
to buy washing machines, radios, and refrigerators.
Intentions to buy other items within the year were
expressed with about the same frequency as in early
1951.
Almost one-fourth of the spending units that ex-
pressed an intention to buy a television set during
1952 already owned a set. Many consumers prob-
ably wish to obtain newer sets with larger screens.
If before the end of the year television transmis-
sion is brought into many areas not now serviced,
it is probable that the demand for television sets
will be much stronger than was indicated by con-
sumer buying intentions early in the year.
On the average, consumers expected to spend
about the same amount for durable goods purchases
in 1952 as in the previous year (see Table 1).
Median expected prices for individual items were
about the same, except for radios. Consumers who
expected to buy radios in 1952 expected to spend
TABLE 17
PRICES OF ACTUAL AND PROSPECTIVE PURCHASES OF HOUSES
AND CONSUMER DURABLE GOODS




















































































































































much less than in the previous year; the median
expected price fell from $100 in early 1951 to $40
at the beginning of this year (see Table 9). This
appears to indicate that the prospective demand for
radios is largely for portable and table models.
NONFARM HOUSES
Purchases in 1951. Survey findings indicate that
in 1951 about 2.4 million spending units purchased
nonfarm houses for owner occupancy. Demand
for housing has been active throughout the postwar
period as incomes have continued to rise and the
population and number of families have grown
rapidly. Funds for the purchase of houses have
been available from large current incomes, substan-
tial liquid assets accumulated during and since the
war, and mortgage credit on terms favorable to the
borrower. The trend toward suburban living, and
the shift in population among different sections of
the country exemplified by the large increase on the
West Coast, have also sustained the demand for
houses.
An estimated 700,000 purchasers bought new
houses in 1951 and about 1,700,000 bought exist-
ing—that is previously occupied—houses (see
Table I).
4 The median and average prices which
these purchasers paid for their houses, $8,500 and
$9,300 respectively, did not vary greatly from
1950. Apparently a larger proportion of pur-
chases fell in the range $7,500 to $10,000 in 1951
than in 1950—more than one-fifth as compared
with one-seventh (see Table 17).
Apparently a larger proportion of purchasers in
1951 than in 1950 borrowed to finance their house
purchases (see Table 5). Since the number of house
buyers interviewed in any one survey is small, any
conclusions must be drawn cautiously. The pro-
portion of purchasers that borrowed, however, has
1 Includes those who purchased in given year prior to being
interviewed, those who said they definitely would buy, and those
who said they probably would buy.
2 Includes both new and existing nonfarm houses.
8 No cases reported or less than one-half of 1 per cent.
4 Prices refer to total value of such goods bought by a spending
unit before allowances for trade-ins.
4 Estimates of purchases of previously occupied houses
based on the Surveys of Consumer Finances agree quite
closely with the estimates, based largely on financial data,,
appearing on p. 858 of the leading article in this BULLETIN..
The latter estimates of new house purchases, based on
units started as well as financial data, are appreciably higher
than the survey estimates of houses purchased for owner
occupancy. These differences arise from several sources, im-
portant among which is probably the difficulty of getting
an adequate survey sample in new residential areas. This,
may result in some understatement of new house purchases
in survey findings. Another source of difference is that the
estimates on p. 858 include 1- to 2-family houses pur-
chased, whereas the survey estimates include 1- to 4-family
houses purchased for owner occupancy. Differences in the
definition of nonfarm units, sampling errors, and estimating:
errors also contribute to differences in the two sets of data.
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increased each year since 1948. The amount bor-
rowed has usually been a substantial proportion of
the price. About 4 in 10 purchasers in 1951 bor-
rowed 80 per cent or more of the price of the
house and another 2 in 10 borrowed from 60 to 80
per cent. In dollar terms, about one-third borrowed
$7,500 or more and one-fourth borrowed between
$5,000 and $7,500.
The steady increase in the frequency of home
ownership among spending units containing vet-
erans has depended both on the favorable credit
terms available to them and on the fact that vet-
erans are in an age group that is active in the
housing market.
Home ownership. About 54 per cent of all non-
farm families owned their homes in early 1952
(see Table 18). This was approximately the same
proportion as was estimated for 1951 but signifi-
cantly above the 49 per cent in early 1948, the first
year for which survey data were available.
The frequency of home ownership increases
steadily with the age of the head of the family.
About two-thirds of the families headed by per-
sons 55 years and older owned their homes, while
less than 20 per cent of those headed by persons
18-24 years of age owned their homes. Over the
period covered by the surveys, the proportions of
owners in the various age groups have not varied
appreciably from year to year, except in the age
group 25-34. This group includes a large pro-
portion of veterans who have been able in recent
years to finance house purchases on very favor-
able terms. In early 1952, 49 per cent of families
containing veterans owned their own homes in con-
trast to 42 per cent in early 1950. The increase
in the proportion of home ownership among other
nonfarm families has been less.
The presence of children in a family was asso-
ciated with a higher frequency of home ownership.
More than half of the spending units with children
and headed by married persons less than 45 years
old owned homes in 1952, while only about one-
TABLE 18
HOME OWNERSHIP BY NONFARM FAMILIES
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Unskilled and service
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No veteran of World War II
in family
One or more veterans of
















































































































































































































1 In this table, families include single-person units. Comparable data for 1949 are given in the Federal Reserve BULLETIN for Sep-
tember 1949, Table 1, p. 1040.
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third of the spending units without children and
headed by married persons in this age group owned
homes (see Table 19). Since families usually re-
tain their homes after their children have grown
up and left, the presence or absence of children
made little difference in home ownership for spend-
ing units headed by married persons 45 years and
older.
On a regional basis, the Northeast contains rela-
tively fewer home owners at each income level
TABLE 19
HOME OWNERSHIP BY SPENDING UNITS WITHIN FAMILY
STATUS GROUPS, EARLY 1952





Age 45 and over
Married:
2
Age 18-44, no children
under 18
Age 18-44, children un-
der 18
Age 45 or over, no chil-
dren under 18













































1 Includes widowed, separated, or divorced people.
2 Age refers to head of spending unit.
TABLE 20
HOME OWNERSHIP BY FAMILIES WITHIN REGIONAL
INCOME GROUPS
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than other sections (see Table 20). This reflects
the high degree of urbanization in this region;
in metropolitan areas and large cities a smaller
proportion of families own their own homes than
in smaller communities. The disproportion is
fairly small for families having incomes of $5,000
or more, but it amounts to one-third for families
having lower incomes.
Planned purchases. About the same proportion of
consumers in early 1952 expressed plans to pur-
chase houses during the coming year as had such
plans at the beginning of 1951. In both years, ap-
proximately 4 per cent of all nonfarm spending
units expressed definite or probable plans to buy a
home (see Table 21). In early 1951, however, a
larger proportion than at the beginning of this
year were "undecided" as to whether to buy a
house.
Consumers in general expected to pay more for
their houses in 1952 than in 1951. The median
expected price rose $800 to $9,800 and the aver-
age expected price rose approximately the same
amount.
The same characteristics are apparent among
TABLE 21
ACTUAL AND PROSPECTIVE PURCHASERS OF NONFARM HOUSES
WITHIN VARIOUS GROUPS
[Purchasers as a percentage
Group characteristic



















Veteran of World War
II in unit
No veteran of World
War II in unit







































































































1 For definition of regions, see Table 8, footnote 1.
1 Includes those who had bought in given year prior to interview,
those who said they definitely would buy, and those who said they
probably would buy.
2 Prospective purchases in 1952 and actual purchases in 1951
are related to 1951 income. Data for earlier years are similarly
related.
3 No cases reported or less than one-half of 1 per cent.
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TABLE 22
ACTUAL AND PROSPECTIVE PURCHASERS OF NONFARM HOUSES, BY INCOME, AGE, AND VETERAN STATUS "*
[Percentage distribution of nonfarm spending units]
Group characteristic









Veteran of World War II in unit
No veteran of World War II in unit
Not ascertained
All cases
























































































































































































1 Includes new and existing nonfarm houses.
2 No cases reported or less than one-half of 1 per cent.
prospective as among past house buyers. Spending
units containing veterans planned to buy with
greater frequency than other units and accounted
for one-half of the prospective buyers (see Tables
21 and 22). About 6 in 10 prospective buyers
were spending units with children headed by per-
sons 18 to 44 years old. Units with 1951 incomes
of $4,000 or more accounted for almost 70 per
cent of prospective buyers, although they consti-
tuted only about 40 per cent of all nonfarm spend-
ing units. These higher income units made up
a larger proportion of prospective buyers in early
1952 than in previous years (see Table 22).
About 4 in 10 prospective buyers already owned
houses. Although the samples involved are small,
this apparently represented an increase over the
proportion of prospective 1951 buyers owning
houses. Such a shift reflects in part the large ad-
ditions to the supply of houses and the increase in
home ownership since the war.
When asked about their longer run plans, about
8 per cent of nonfarm spending units expressed at
least tentative plans to buy a house in 1953. While
these plans are necessarily more subject to change
than plans for the current year, they indicate a
substantial market for housing next year.
(Supplementary Tables 1 and 2 are given on the following page.)
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SUPPLEMENTARY TABLE 1
AUTOMOBILE OWNERSHIP WITHIN RURAL AND URBAN FAMILY INCOME QUINTILES
 1
[Automobile owners as percentage of all families in group]
































































































1 Data for 1952, 1951, and 1949 were obtained in the Surveys of Consumer Finances. They relate to automobiles owned at time
of interview and to income in previous year. Data for 1941 were estimated from information obtained in Family Spending and Saving
in Wartime (Bureau of Labor Statistics, Bulletin No. 822, April 1945) and Rural Family Spending and Saving in Wartime (U. S. Depart-
ment of Agriculture, Miscellaneous Publication No. 520, June 1943).
The surveys covering 1952, 1951, and 1949 differ somewhat from the survey covering 1941 in definition of automobile ownership
and family unit, in the universe covered, and in sampling methods.
The figures in this table cannot be used to measure precise changes in automobile ownership. The sampling errors of the differences
(at the 95 per cent level of probability) for the proportion of car owners in each quintile of urban, rural, and all families are estimated
to be 9-10, 10-11, and 6-7 percentage points, respectively. This estimate of sampling error takes only sampling variability into account.
Reporting errors and differences in definitions and methodology are not taken into account. The 1941 definition of car ownership (owner-
ship at any time during the year) makes for a somewhat higher frequency of ownership in 1941 relative to 1952, 1951, and 1949 (owner-
ship at time of interview).
All families (including single-person families) were ranked by size of annual money income before taxes in 1951, 1950 and 1948, and
then classified in fifths (quintiles). For 1941, the rankings were derived from an open-end distribution of families among various income
size groups by a process of freehand graphic interpolation of cumulative frequency distributions. Urban and rural families were similarly
ranked and classified. It is believed that the data show with reasonable accuracy the nature of certain changes in the pattern of owner-
ship during this period.
2 Ownership of an automobile at time of interview indicated by some member of the family.
3 Ownership in some period during 1941 of an automobile used wholly or partly as a family car. Excludes cars used exclusively for
business purposes.
SUPPLEMENTARY TABLE 2
AGE OF AUTOMOBILE OWNED BY URBAN FAMILIES WITHIN INCOME QUINTILES
1




3 years or less... ...
1 year or less
2 to 3 years
More than 3 years
4 to 7 years
 4































































































































1 Data for early 1952 and 1949 were obtained in the 1952 and 1949 Surveys of Consumer Finances. They relate to latest model
automobile owned at time of interview and to income in the previous year. Data for 1941 were estimated from information obtained in
Family Spending and Saving in Wartime (Bureau of Labor Statistics Bulletin No. 822, April 1945).
The surveys covering 1952 and 1949 differed somewhat from the survey covering 1941 in definition of automobile ownership and the
family unit, in the universe covered, and in sampling methods.
The figures in this table cannot be used to measure precise changes in automobile ownership. However, it is believed that the data
show with reasonable accuracy the nature of certain broad changes in the pattern of ownership during this period.
2 All urban families (including single-person families) were ranked by size of annual money income before taxes in 1951, 1948, and
1941, respectively, and then classified in fifths or quintiles. The rankings for 1941 were derived from the distribution of urban families
among various income size groups.
3 For derivation of age of automobile from model year information, see Table 6, note 1.
4 An insignificant number of automobiles were in this age group as of early 1949 because of the cessation of production during the
war.
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